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Currently, the COVID-19 pandemic is one of the major 
health issues in the world [1,2]. In December 2019, a population 
of patients with pneumonia of unknown etiology was found in 
Wuhan, China. Many of the fi rst patients were associated with 
a local seafood shop and live wild animals [1]. Therefore, it was 
initially thought that the disease was transmitted from animal 
to human. But after closing the said shop, the number of 
infected cases increased and it seemed that the second method 
of transmission of this disease was human-to-human [3].

These conditions made the transmission more contagious 
and made it harder to control the virus. The growing 
prevalence of COVID-19 in the world has become an important 
health warning and on the other hand, exposure to COVID-19 
can include experiences such as coronavirus infection, 
hospitalization due to coronavirus or the death of a loved 
one, and because it causes psychological damage and can last 
for a long time it ultimately leads to reduced quality of life 
and functional impairments in the social, occupational, and 
physical domains [4].

During the COVID-19 pandemic, a report published by 
the Centers for Disease Control and Prevention (CDC)Trusted 
Source found that of the adults surveyed in the United States: 
31% reported symptoms of anxiety or depression. 13% reported 
having started or increased substance use. 26% reported 
experiencing stress-related symptoms and 11% reported 
having suicidal thoughts [5].

Compared with traditional media, social media has played 
a multitude of positive roles in information exchange during 
the COVID-19 crisis, including disseminating health-related 
recommendations, enabling connectivity and psychological 

fi rst aid, showing public attitudes, experiences, and perception 
of the disease as well as sentiment to the government. On the 
other hand, social media has also fueled the rapid spread of 
misinformation and rumors, which can create a sense of panic 
and confusion among the public [6].

Due to social media, people are more engaged and 
connected, which increases information sharing while at the 
same time allowing sensationalism and misinformation to 
spread regarding COVID-19 because shocking or emotionally 
charged content gets people’s attention. Consequently, experts 
say. 

Social media makes people more anxious about what is to 
come [5].

Also, Preliminary research on COVID-19 has shown that 
among adults in China, hearing negative news about COVID-19 
on social media can lead to negative emotions, anxiety, and 
depression [2].

This information can be distressing and potentially affect 
people’s mental health, as a result, people are more exposed to 
COVID-19 [7-9]. 

Social media platforms have contributed to the spread 
of false news and conspiracy theories during the new 
coronavirus pandemic. When analyzing the potential risks of 
misinformation, panic, depression, fear, fatigue, and the risk 
of infection infl uence psychological distress and emotional 
overload. In the COVID-19 pandemic, the disposition to spread 
incorrect information or rumors is directly related to the 
development of anxiety in populations of different ages [10]. 
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The mental health status of the public following the 
Prevalence of COVID-19 is a major issue of concern. Excessive 
social media exposure to this public health crisis might lead to 
heightened acute stress and long-term psychological distress 
[11].
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